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Editor's Note:
The UK and Europe have been
basking in heat waves this month
and it has made us all exhausted!
BUT we've continued to keep our
audience abreast of the news
going on around the world.
We've presented the editorials in
our fortnightly newsletter but as
always, TGC Digest rounds them
up at the end of the month...
We've got academic loyalty
studies, heaps of product news on
employee engagement, thought
leadership on talent solutions and
a deep dive into incentive
innovations

Arrangements for The Big
Handshake is shaping up - it will
be an industry event to remember.
Held in central London on Tuesday
27th September, we've now
confirmed our panellists and
themes for each session. Scroll
down for the highlights so far.
Spaces are limited and advance
tickets are now on sale until 21st
August.
Happy reading!

Hadie Perkas

Brand New Sponsor to be announced soon! If you'd
like to sponsor TGC Digest, please contact Hadie hadie@the-gift-club.com

What's it all about?
A networking event that offers you a
higher chance of having meaningful
conversations.
With our special matchmaking format
you'll meet the RIGHT people. In
addition to this, some thoughtprovoking content, delightful canapes
and cocktails plus eye-widening,
mesmerising entertainment!
Mix and mingle with loyalty marketing
experts, brands, employee
engagement professionals, gift card,
incentive and reward specialists.
Agenda:

Panel Sessions
Panel Session One "Employee engagement influences Customer Engagement"
Our highly knowledgeable panellists will be exploring (with
the audience) if there is a silver bullet to align the two, to
create business performance excellence and if it is possible to
build a loyalty and rewards program that drives both
employee engagement and customer loyalty in parallel with
the same measurable goal and outcome.
Panellists include:
Eleanor Kirby, Head of Buying - Europe at O.C Tanner
Dave Robinson, Customer Strategy Director, Virgin Red
Jane Viljoen, Corporate Psychologist, Best Hopes Coaching
Peter Dorrington, Co-Founder, Anthrolytics
Tom Peace, MD, The Loyalty People

2:00 pm – registration & coffee / tea

Panel Session Two - "Gift Card and Loyalty Fraud"

2.20 pm – meaningful networking

it's a huge topic that needs talking about constantly. So our
expert panellists will thrash it out in all sorts of directions
starting with account takeovers, decisioning software and
digital protection and ending with supporting a national
campaign with UK Finance.

3.20 pm – 2 x speaker / panels with
audience participation
4.30 pm – more meaningful
networking

Panellists so far include:

5:30 pm – cocktails, canapes and
entertainment

Michael Smith, Founder of Loyalty Security Alliance
Sarah Sinden, UK Finance, Economic Crime Customer
Education Strategy Manager and Founder of the Take Five to
Stop Fraud campaign

6:30 pm – close

Book Discounted Advanced Tickets
before 21st August
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Featured Content
We’ve been researching
the meaning of ‘loyalty to
a brand’ from a
consumers’ point of view
for the past 6 years in the
For Love or Money™
research study. The same
11 dimensions of loyalty
have been used and
tracked to understand the
consumers’ view of loyalty
to a brand (broadly).

"These are the entrepreneurial traits
which have served me best in my
lifetime as an entrepreneur but it’s
worth considering how these skills
can be applied to the unique set of
challenges faced by the majority of
loyalty teams."

In this study, the team focuses on
empathic AI as the next stage in the
customer-facing AI evolution,
identifies key components of
implementing empathy in AI agents,
and demonstrates the ability of
artificial empathy to bridge the
human-AI customer experience gap.

LOYALTY IN

The reason for this
ongoing research to define
‘loyalty to a brand’ is to
gain clarity amongst all
the different views on
what loyalty is.

Future Loyalty Webinars
October 18th 2022 – 3:00pm BST
Emoloyalty: That Moment to Reward for Being
in Love with your Brand
Dissecting the stages of emotional loyalty. What
brings them back?
The type of reward? Timing? Personalization?
Historical allegiance?
We thrash this out!
March 28th 2023 – 3:00pm BST
Immediacy – The Future of Loyalty Technology?
Using data and tech to get customers to swiftly
act
What is live now and what is yet to come that will
nail immediate engagement from customers?

www.thegiftclub.io

Featured Articles
EMPLOYEE
ENGAGEMENT
& REWARDS

The digital age of smartphones
and tablets has meant that
brands can leverage mobile
strategies such as push
notifications and mobile apps, to
improve their customer’s physical
experience. If one thing has
become clear post-pandemic, it’s
that consumers want the best of
both physical and digital worlds.
Hence, the term ‘omnichannel
retail’ is growing in popularity.

Increasingly, companies are facing the
challenge to retain their employees in
a context where the competition to
recruit new talent and create the best
working conditions is rising.
Complicated yes, but not impossible

It’s been continually proved
that such award schemes
can reduce staff turnover by
20%. As a result, it’s crucial
for HR and business leaders
to create appealing awards
that’ll encourage employees
to stay and work towards
their next award milestone.
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Featured Articles
GIFT CARD INNOVATIONS
AND IDEAS

Are you interested in truly making a
difference to your workforce and
understand how embedding a wellbeing
employee strategy translates into
exceptional business performance?

"This support reassured me that my
company is enthusiastic to grow within,
whilst also providing lots of opportunities
for employees to develop their career".

Evidently, it's great to see revenues grow
around occasions like Mother's Day and
Christmas – but why just leave it to
mainstream holidays? Why not use the
momentum to increase your sales even more?
Here are GoGift's suggestions on how you can
tweak your marketing plan with gift cards:

Todd highlights some meaningful
initiatives companies in the reward,
incentive, payments and gift card
industries are doing to support non-profit
organizations with much needed funds.
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Featured Articles
TALENT & PEOPLE

Trifecta offers an Employee
Benefits matching service. The
service works for businesses who
have no benefits in place or are
looking to re-engineer their
existing benefits.

5 suggestions for companies
that are struggling to hire or
are about to go to market
with a new digital or technical
vacancy.

Want to be a member
of
The Gift Club?
Join these brands!
Contact us for our
membership packages
members@the-gift-club.com
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Complimentary
Webinars
September 13th 2022 – 3:00pm BST
The Psychology behind Physical &
Digital Gifting

November 29th 2022 – BST
2023!! Looking at Innovations in Employee
Rewards and Recognition A Year Ahead

A series of webinars
exploring the
psychology round
gifting, rewards and
loyalty

January 17th 2023 – 3:00pmBST
The REAL cost of Recruitment

October 18th 2022 – 3:00pm BST
Emoloyalty: That Moment to Reward for Being in
Love with your Brand

February 29th 2023 – 3:00pm BST
Closed and Open Gift Cards: Who is in the
loop?

April 25th 2023 – 3:00pm BST
The Psychology behind Gifting
& Rewarding Ourselves

March 28th 2023 – 3:00pm BST
Immediacy – the Future of
Loyalty Technology?

CONTACT US:
Blackhawk Network is working
with The Gift Club and will appear
in our fortnightly e-newsletter as
an Employer of Choice. Check out
their current vacancies!

For Talent
Solutions

FOLLOW US:

Do you think this magazine would be perfect for someone else? Get them to sign up to
our mailing list then! Every one of our most loyal subscribers is entered into a monthly
prize draw for the chance to win a £50 gift card -- in association with GoGift -- as a way to
show our appreciation of all you fabulous readers. ❤️

For Brand Visibility
and Business
Introductions:

